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The number of patents awarded to S.C. residents
appeared to set a record in 2004.
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A PATENT
Q&A

Some questions and answers
about patents and the process it

takes to receive one.

WHAT IS A PATENT? It is a
“grant of property rights” for an
invention, issued by the U.S.
Patent and Trademark Office.
Utility and plant patents last for
up to 20 years. Design patents
last up to 14 years.

CAN I PATENT AN IDEA? No.

WHAT GOOD IS A PATENT? It
gives you the right to stop others
from making or selling your inven-
tion. It does not give you right to
make or sell your own invention.

WHERE CAN I FIND MORE IN-
FORMATION? Go to the
agency’s Web site at
www.pto.gov.

THE PATENT
PROCESS

The process generally works like
this, according to S.C. attorneys,
inventors and the Patent Office:

HAVE A GREAT
IDEA. More impor-
tantly: have a new

idea, because original-
ity is a key to obtaining a

patent.

PERFORM A BASIC
SEARCH. Go to the
U.S. Patent and

Trademark Office’s
Web site to see if what

you are seeking to patent already
has been done. Doing it yourself
will save time and money.

OPEN YOUR CHECK-
BOOK. You can try to
handle the application

process for yourself,
but the agency recom-

mends hiring an attorney regis-
tered with the agency. This will
include a more complete search.
You also must pay fees to the
agency. All told, expect to sink at
least $5,000 into the process.

DO THE PAPER-
WORK. Included are
text and drawings to
show what you are de-
claring to be

patentable, what has come be-
fore, what it looks like, and what
it does.

WAIT. It takes from 18
months to three years
to receive a patent,

depending on what
you are seeking to patent.

In the meantime, you will receive
a “patent pending” that gives you
some limited protection.

DEFEND. Examiners
usually reject a patent
the first time, which

means you must ad-
dress the shortcomings if

you want to continue the
process.

WIN OR LOSE. The
government eventu-
ally will accept or re-

ject your application.

HOME-
GROWN
IDEAS

Here are some of
the more 

interesting 
(or at least

understandable)
of the 700-plus

patents awarded
to S.C. inventors

during 2004.

LASER
-OPERATED 
SECURITY 
MAILBOX: A
Mount Pleasant
man is one of two
people awarded
patent No.
6,827,255 — a
mailbox with a 
remote control.
Can be used to
protect yourself
against bombs or
gag gifts. Includes
an alarm.

PERSONAL
SHOE TRACKING
SYSTEM: A low-
power transmitter
in the shoe sends
data to help a user
find the wearer’s
location. Eworld-
Track Inc. of 
Anderson received
patent No.
6,819,258, which it
says will be useful
to track children.

MOBILE 
CREMATORIUM:
An enclosed 
chamber that can
reach 1,000 
degrees Fahren-
heit. It is attached
to two wheels and
has a trailer hitch.
Patent No.
6,729,247 was
awarded to two
Greenville 
residents in May.

ACTIVITY BRA: A
James Island man
received patent
No. 6,688,942 for a
bra that has an
adjustable shield
that can compress
the breasts.

INSECT 
BARRIER 
GARMENT:
Milliken & Co. of
Spartanburg’s
garment keeps
bugs and small
animals away
from the skin.
Patent No.
6,728,969 has a
spacer layer to
separate the biter
from the wearer.

By CHRIS ROBERTS
Staff Writer

Scott Kjelgaard’s 1 percent inspira-
tion came as his hand cramped from
holding bunches of dry-erase markers
while writing on a white board. 

His 99 percent perspiration led to
U.S. Patent No. 6,745,907 — the Pen-
Pal Marker Palette.

The June 8 patent made Kjelgaard,
who with his wife, Nola, owns Kinetic
Energies Inc. in Lexington, one of the
757 S.C. residents who received a
patent last year.

Preliminary data from the U.S.
Patent and Trademark Office suggest
it was the most patents ever earned by
state residents.

“I wish I could tell you that the idea
for the PenPal was a whiz-bang, eureka
moment,” said Kjelgaard, who moved
to South Carolina in 1996 after 19 years
as a NASA engineer. “It wasn’t.”

The genius of the PenPal is its sim-
plicity: a 7-by-5-inch sheet of molded
plastic, shaped like a painter’s palette,
with holes that fit the tips of dry erase

markers. To add a new color to your
presentation (on a white board the Kjel-
gaards hope you will buy or rent from
their company, by the way), just pick
another of the eight markers stuck in
the easel.

Kjelgaard received his first patent
after 23 months. During that time he
hired a lawyer, spent thousands of dol-
lars, and went back-and-forth with an
examiner from the U.S. Patent and
Trademark Office. 

“All of a sudden, one day a packet
showed up in the mail with a gold seal
on it,” he said. “It was a good feeling.”

But 100 percent genius is sometimes
not enough. The $12.95 PenPal can be
purchased only at the company’s Web
site, proof that building a better mouse-
trap does not necessarily mean the
world will beat a path to your door.

“Going beyond the patent process
and trying to market what you’ve made
— that’s when it gets scary,” Kjelgaard
said.

Patent attorney Joseph T. Guy says

By ALLISON LINN
The Associated Press

SEATTLE — Most kids discard
dreams of becoming an astronaut
as fast as they abandon childhood
toys. But when the kid is Paul
Allen, and he grows from geek to
one of the richest men in the
world, dreams become reality.

Decades after his space-travel-
ing fantasies were derailed by
nearsightedness, Allen spent $20
million to help launch Space-
ShipOne, which last year became
the first privately manned rocket
to make it into space.

It’s one of many ways in which
the co-founder of Microsoft Corp.
has seen his youthful wonders and
hobbies writ large by his vast
wealth — estimated at $20 billion
— since retiring from Microsoft in
1983 after being treated for
Hodgkin’s disease.

His love of Jimi Hendrix is im-
mortalized in the $240 million Ex-
perience Music Project, a shrine
built in his Seattle hometown to

Hendrix and all things rock ’n’ roll.
His lifetime devotion to science

fiction is brought to life at the Sci-
ence Fiction Museum and Hall of
Fame, a haven for people who
wonder what Captain Kirk’s chair

looks like up close.
His childhood fascination with

building model airplanes is behind
a collection of meticulously re-
stored World War II fighter planes
— real ones, not miniatures —

housed in a nondescript hangar in
rural Arlington.

Whether buying professional
sports teams or putting $100 mil-
lion into brain research, Allen, a
college dropout who started Mi-

crosoft with his childhood friend
Bill Gates, describes his approach
as personal.

Many of his ventures, he says,
sprang from a simple question:
“What do I love?”

“I have a very broad set of in-
terests, from music to philanthropy
to technology to aerospace-related
things, and that’s been true going
back to my childhood,” he says,
noting that his parents, a librarian
and a teacher, encouraged his cu-
riosity. “I’m in the fortunate posi-
tion of being able to explore my
different interests.”

NEW LIFE AT 30
Allen was 30 when he left Mi-

crosoft. His brush with life-threat-
ening cancer at first spurred a de-
sire to simply live life.

“I kind of said, ‘Well, I need to
take a step back here and do some
things I haven’t done before that
I’ve always wanted to do,’æ” he
said.

PATENT
PENDING
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Scott and Nola Kjelgaard have a patent on the PenPal, a device that makes it easy to find the markers while making presentations.

S.C. inventors find getting patent easier than marketing product
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SEE PATENTS PAGE F3

Rock music, rockets fuel Allen’s life after Microsoft
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Microsoft co-founders Bill Gates, left, and Paul Allen talk at a basketball game in March
2003. Among his other pursuits, Allen owns the NBA’s Portland Trail Blazers.

SEE ALLEN PAGE F3

G I V I N G
G E N E R O U S L Y

SOURCES: The Chronicle of Philanthropy;
Paul G. Allen Family foundation
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NOTE: Numbers wii not add up to
100 because of rounding

The Paul G. Allen Family
foundation donated

$246.3 million to charities
from 1997 to 2004.

17%
Environment

$41.9

54%
Health and

human services
$133

6%
Medical
$14.8

2%
Education

$4.93

20%
Arts and culture

$49.3


